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3 Title portrait

The Turkish daily newspaper Hürriyet has been in existence since
1965 and is an important component of the European media landsca-
pe. Its appears seven days a week and reaches the Turkish community
in all over Europe with news from home and the region they live and
work in.

Democracy and laicism are core values of Hürriyet. Its independent
journalism reflects the complete opinions of the Turkish community.

The Turkish culture has been an integral component of the European
culture for centuries and Hürriyet supports the full membership of
Turkey in the EU. It therefore its supports for the rights of the Turkish
community in Europe and encourages their integration.

The newspaper consists of 28-30 pages with around 220 news articles
and 120 visuals. It covers economy, politics, sports and culture in
Turkish and caters to the needs of the Turkish first, second and the
younger third generation in Germany and other parts of Europe.

Since 1965 Hürriyet in Europe.



4 General publisher specifications

Publishing house Dogan Media Int. GmbH
An der Brücke 20-22 
D - 64546 Mörfelden-Walldorf

Telephone: +49 (0) 6105-32 70
Internet: www.doganmedia.de
E-Mail: verlag@dogan-media.com

Printing house Hürriyet A.Ş.  
Zweigniederlassung Deutschland 
An der Brücke 20-22 
D - 64546 Mörfelden-Walldorf

Telephone: +49 (0) 6105-32 70
Internet: www.doganmedia.de
E-Mail: druckhaus@hurriyet.de

Advertisement management
Telephone: +49 (0) 6105 / 32 89 00

/ 32 89 80
/ 32 89 90

Fax: +49 (0) 6105 / 32 89 89
Internet: www.hurriyet.de

www.doganmedia.de
E-Mail: anzeige@hurriyet.de

Continuous text advertisement
Telephone: +49 (0) 6105 / 32 77 40

/ 32 77 50
Fax: +49 (0) 6105 / 32 77 55
Internet: www.hurriyet.de
E-Mail: kelimesi@hurriyet.de

Appearance Daily (Monday to Saturday)

Deadline 4 workdays prior to appearance

Cancellation 3 workdays prior to appearance

Conditions of payment
Within 14 days after date of invoice net without deduction. All prices
in the price list do not include value-added tax (VAT).
Agency commission 15%

Bank account Dogan Media Int. GmbH
HypoVereinsbank Frankfurt
BLZ:  503 201 91 
Account No.:  322 317 298
IBAN:  DE27 5032 0191 0322 3172 98
BIC/SWIFT Code:  HYVEDEMM430

Terms and conditions
Advertising orders will be carried out according to terms and condi-
tions of the publishing house (see page 34).  

Relevant subscription fee for Germany
System 6: Monday to Saturday (six days a week)

3 months  64,- Euro  
6 months  129,- Euro 
1 year  258,- Euro

System 7: Monday to Sunday (seven days a week)
3 months 78,- Euro 
6 months 155,- Euro  
1 year 310,- Euro



5 Circulation and circulation area

Hürriyet appears in the following 13 countries
outside Turkey

Belgium, Denmark, Germany, France, Greece, Great Britain, Italy,
Luxembourg, The Netherlands, Austria, Sweden, Switzerland and The USA.

With a level of awareness of 99.6% by Turkish population Hürriyet is still the
best known Turkish daily newspaper. 70% of the Turkish population living
in Germany (1.07 Million) above 14 years of age have read the daily once
already. 36.9% belong to the Total Readers of Hürriyet around 565,000
persons. With a value of 5.6 readers per copy (rpc) the Hürriyet reaches an
obvious level compared to German Newspapers (basis: IVW 1/2007,
Monday to Saturday).*

Hürriyet is available in 30,000 shops and 20,000 thereof are located in
Germany.The distribution is managed by Axel Springer Verlag Vertriebs
GmbH.

Hürriyet is monitored by IVW (Information community for assessment of
distribution of advertising medium, registered association). Actual sales
figures are demanded by the publishing house or directly www.ivw.de.

Prices are valid for Hürriyet prints. Regional or partial bookings possible
on request. Due date arrangement.
Publishers self promotion can be substituted with regional and/or foreign
advertisements on request.

* media penetration and structural data: GfK media research March 2007
** IVW I/2011 (Monday to Saturday) updated on May 2011

Circulation**: Total

Printrun: 85.739

Sold circulation: 41.634



6 Technical specifications

Printing method: Rotary Offset
Operating system: Mac OS (to 10.4)
Programmes: QuarkXPress, to Version 7.2 – InDesign CS5 –

Photoshop CS5 – Illustrator CS5 – Acrobat 9.3 –
Freehand MX

No Office documents such as Word, PowerPoint etc.

File formats: PDF
EPS, JPG or TIFF (in high solution)

Digital data transmission:
Data for advertisements can be transmitted by CD, ISDN, FTP or e-mail.
A text file including information about the subject publication, client,
motif, ad format, colour scheme, date of publication, details of the
advertiser, name of the contact person and telephone number must be
attached to any file transfer.*

FTP address: ftp.hurriyet.de

E-Mail: anzeige@hurriyet.de

Sreen width: 40 lines/cm

Sreen form: round

Dot Gain: 30%

*To all 4c coloured adverts we need a colour sample and if possible
a colour-proofed final print to guarantee the quality of printing.

0,1 Column 033 mm

0,2 Columns 069 mm

0,3 Columns 105 mm

0,4 Columns 142 mm

4.5 Columns 160 mm

0,5 Columns 178 mm

0,6 Columns 215 mm

0,7 Columns 251 mm

0,8 Columns 287 mm

0,9 Columns 324 mm

The newspaper appears in “Nordic format”.

Type area: 324 mm x 525 mm (width x high)
The advertising department must have a written order including a
copy of the complete advertising art work on file prior to the trans-
mission of any printing records and documentation (ISDN and FTP).
This written order must indicate the type of transmission to be used
for the documentation and specify the name and telephone number
of your designated point of contact.

Fax number of advertising department +49 (0) 6105 32 89 89.
Questions to ISDN transmission of b/w advertisements and colour
advertisments please contact +49 (0) 6105 32 89 00, 32 89 80
or 32 89 90.



Nationality Relevant population to age over 14 years
Total population over 14 years = 1,530,000

7 Audience analysis*
(social demographic datas)

Relevant population to age over 14 years
Total population over 14 years = 1,530,000

14-19 years 175,950 Persons 11.5 %
Hürriyet readers (Rpİ)** 9,869 Persons 4.3 %

20-29 years 344,250 Persons 22.5 %
Hürriyet readers (Rpİ) 35,114 Persons 15.3 %

40-49 years 253,980 Persons 16.6 %
Hürriyet readers (Rpİ) 45,671 Persons 19.9 %

60-99 years 183,600 Persons 12 %
Hürriyet readers (Rpİ) 40,851 Persons 17.8 %

50-59 years 177,480 Persons 11.6 %
Hürriyet readers (Rpİ) 39,474 Persons 17.2 %

30-39 years 396,270 Persons 25.9 %
Hürriyet readers (Rpİ) 58,752 Persons 25.6 %

Turkish 1,066,410 Persons 69.7 %
Hürriyet readers (Rpİ) 158,126 Persons 68.9 %

German 359,550 Persons 23.5 %
Hürriyet readers (Rpİ) 43,835 Persons 19.1 %

Dual nationality 76,500 Persons 5 %
Hürriyet readers (Rpİ) 21,803 Persons 9.5 %

Others 26,010 Persons 1.7 %
Hürriyet readers (Rpİ) 5,573 Persons 2.5 %

Age Relevant population to age over 14 years
Total population over 14 years = 1,530,000

Since birth 382,500 Persons 25 %
Hürriyet readers (Rpİ) 34,196 Persons 14.9 %

Up to 10 years 162,180 Persons 10.6 %
Hürriyet readers (Rpİ) 24,327 Persons 10.6 %

More than 20 years 665,550 Persons 43.5 %
Hürriyet readers (Rpİ) 133,110 Persons 58 %

11-20 years persons 313,650 Persons 20.5 %
Hürriyet readers (Rpİ) 37,409 Persons 16.3 %

No statement 6,120 Persons 0.4 %
Hürriyet readers (Rpİ) 459 Persons 0.2 %

Duration
of stay

Relevant population to age over 14 years
Total population over 14 years = 1,530,000

under 1.250,- Euro 644,130 Persons 42.1 %
Hürriyet readers (Rpİ) 81,014 Persons 35.3 %

1.250,- / 2.000,- Euro 439,110 Persons 28.7 %
Hürriyet readers (Rpİ) 68,391 Persons 29.8 %

No statement 301,410 Persons 19.7 %
Hürriyet readers (Rpİ) 50,720 Persons 22.1 %

over 2.000,- Euro 145,350 Persons 9.5 %
Hürriyet readers (Rpİ) 29,376 Persons 12.8 %

Household-
net-income

Sex Relevant population to age over 14 years
Total population over 14 years = 1,530,000

men 821,610 Persons 53.7 %
Hürriyet readers (Rpİ) 160,880 Persons 70.1 %

women 708,390 Persons 46.3 %
Hürriyet readers (Rpİ) 68,620 Persons 29.9 %

*interviewing Turkish population by GfK media research
method: computer-aided-telephone-interview (CATI)
fieldwork: February 26th – March 5th 2007
number of interviewed persons: n=1,504
representative for 1.53 million Turks 14 years and older in Germany
** Rpİ: Reader per issue



8 Audience analysis*
(social demographic datas)

Relevant population to age over 14 years
Total population over 14 years = 1,530,000

Full time 561,510 Persons 36.7 %
Hürriyet readers (Rpİ)** 116,357 Persons 50.7 %

Part time 146,880 Persons 9.6 %
Hürriyet readers (Rpİ) 22,491 Persons 9.8 %

Student 188,190 Persons 12.3 %
Hürriyet readers (Rpİ) 13,082 Persons 5.7 %

Apprenticeship 42,840 Persons 2.8 %
Hürriyet readers (Rpİ) 689 Persons 0.3 %

Profession

Homemaker 128,520 Persons 8.4 %
Hürriyet readers (Rpİ) 6,426 Persons 2.8 %

Not employed 165,240 Persons 10.8 %
Hürriyet readers (Rpİ) 12,393 Persons 5.4 %

Retired 162,180 Persons 10.6 %
Hürriyet readers (Rpİ) 33,507 Persons 14.6 %

Unemployed 125,460 Persons 8.2 %
Hürriyet readers (Rpİ) 24,098 Persons 10.5 %

The awareness of the newspaper

Hürriyet is still the best known daily newspaper within the Turkish population,
in Germany. 99.6% of the population over 14 years know it at least by name
this corresponds to 1,530,000 million persons.

Daily read one time within the last 14 days (Total Readers)

36.9% of the Turks living in Germany belong to the Total Readers of Hürriyet
This corresponds to 565,000 persons.

The majority of the readers are 20 to 49 years, this corresponds to 377,830 persons.
The importance of newspapers in Turkish language
Total population over 14 years = 1,530,000

Very important 657,900 interviewed persons 43 %

Important 566,100 interviewed persons 37 %

Less important 214,200 interviewed persons 14 %

Not important 91,800 interviewed persons 6 %

Relevant population to age over 14 years
Total population over 14 years = 1,530,000

Nielsen I 186,000 Persons 12.15 %
Hürriyet readers (Rpİ) 29,016 Persons 12.64 %

Nielsen II 532,000 Persons 34.77 %
Hürriyet readers (Rpİ) 77,140 Persons 33.61 %

Nielsen IIIb 274,000 Persons 17.91 %
Hürriyet readers (Rpİ) 34,524 Persons 15.04 %

Nielsen V 116,000 Persons 7.58 %
Hürriyet readers (Rpİ) 29,116 Persons 12.69 %

Nielsen IV 216,000 Persons 14.12 %
Hürriyet readers (Rpİ) 39,096 Persons 17.04 %

Nielsen IIIa 206,000 Persons 13,46 %
Hürriyet readers (Rpİ) 20,600 Persons 8.97 %

Nielsen
areas (1)

*interviewing Turkish population by GfK media research
method: computer-aided-telephone-interview (CATI)
fieldwork: February 26th – March 5th 2007
number of interviewed persons: n=1,504
representative for 1.53 million Turks 14 years and older in Germany

** Rpİ = Readers per issue
(1) Nielsen I: Bremen, Hamburg,

Lower Saxony, Schleswig-Holstein Nielsen II: NRW Nielsen IIIa: Hessen, Rhineland-Palatinate, Saarland
Nielsen IIIb: Baden-Wuerttemberg Nielsen IV: Bayern Nielsen V: Berlin



9 Ad rates
(Monday to Saturday)

Formats Width mm High mm Total mm
b/w
Euro

Euroscale 2c
Euro

Special colour
Euro

1/1 page

1/2 page

1/4 page

Price of mm

324 mm

324 mm

160 mm

0033 mm

525 mm

260 mm

260 mm

01 mm

4,725 mm

2,340 mm

1,170 mm

1 mm

8,632.00

4,427.00

2,270.00

0.0 2.00

11,221.60

05,755.10

02,951.00

2.60

Euroscale 4c
Euro

12,084.80

06,197.80

03,178.00

2.80

13,811.20

07,083.20

03,632.00

3.20

Placement surcharge

Back page 35 %

Second page 25 %

Third page 30 %

Europe partition 25 %

Economy partition 20 %

Word ad. partition 20 %

Sport partition 20 %

Prices are valid for Hürriyet prints. Regional or partial bookings
possible on request. Due date arrangement.
Publishers self promotion can be substituted with regional
and/or foreign advertisements on request.



10 Discounts*

Quantity discount rate

2,000 mm – 005 %

4,000 mm – 006 %

6,000 mm – 007 %

8,000 mm – 018 %

10,000 mm – 010 %

15,000 mm – 012 %

20,000 mm – 014 %

25,000 mm – 016 %

30,000 mm – 018 %

35,000 mm – 020 %

40,000 mm – 021 %

45,000 mm – 022 %

50,000 mm – 023 %

60,000 mm – 024 %

80,000 mm – 025 %

Frequency discount rate

3 times – 3 %

6 times – 5 %

9 times – 7 %

12 times – 10 %

18 times – 13 %

24 times – 15 %

36 times – 18 %

52 times – 20 %

For more than 80,000 mm special
arrangements are possible

Just one discount rate usable.
Valid period is the current year.

*Applies for single ad placements excluded campaign advertisments.



11 Campaign advertisements*
(Format 1 - 5)**

Format 1 Series block / Days b/w / Euro 2c / Euro Special col. / Euro

5

10
20

4c / Euro

Size
1 column x 50 mm

281.00

425.00

625.00

365.30

552.50

812.50

393.40

595.00

875.00

449.60

680.00

1,000.00

30 885.00 1,150.50 1,239.00 1,416.00

Format 2 Series block / Days b/w / Euro 2c / Euro Special col. / Euro

5

10
20

4c / Euro

Size
2 columns x 50 mm

563.00

850.00

1,250.00

731.90

1,105.00

1,625.00

788.20

1,190.00

1,750.00

900.80

1,360.00

2,000.00

30 1,770.00 2,301.00 2,478.00 2,832.00

Format 3 Series block / Days b/w / Euro 2c / Euro Special col. / Euro

5

10
20

4c / Euro

Size
3 columns x 50 mm

844,00

1,275.00

1,874.00

1,097.20

1,657.50

2,436.20

1,181.60

1,785.00

2,623.60

1,350.40

2,040.00

2,998.40

30 2,655.00 3,451.50 3,717.00 4,248.00

Format 4 Series block / Days b/w / Euro 2c / Euro Special col. / Euro

5

10
20

4c / Euro

Size
2 columns x 100 mm

1,125.00

1,700.00

2,499.00

1,462.50

2,210.00

3,248.70

1,575.00

2,380.00

3,498.60

1,800.00

2,720.00

3,998.40

30 3,540.00 4,602.00 4,956.00 5,664.00

Format 5 Series block / Days b/w / Euro 2c / Euro Special col. / Euro

5

10
20

4c / Euro

Size
5 columns x 50 mm

1,344.00

2,025.00

2,977.00

1,747.20

2,632.50

3,870.10

1,881.60

2,835.00

4,167.80

2,150.40

3,240.00

4,763.20

30 3,938.00 5,119.40 5,513.20 6,300.80

* By paying a separation bonus of
25 % you can split each
appearance surcharge with
one day

** For appearance in the editorial
pages 20 % has to be paid
additionaly for the formats 1-9

Prices are valid for Hürriyet prints.
Regional or partial bookings possible
on request. Due date arrangement.

Publishers self promotion can be
substituted with regional and/or
foreign advertisements on request.



Format 6 Series block / Days b/w / Euro 2c / Euro Special col. / Euro

5

10
20

4c / Euro

Size
3 columns x 100 mm

1,613.00

2,430.00

3,572.00

2,096.90

3,159.00

4,643.60

2,258.20

3,402.00

5,000.80

2,580.80

3,888.00

5,715.20

30 4,725.00 6,142.50 6,615.00 7,560.00

Format 8 Series block / Days b/w / Euro 2c / Euro Special col. / Euro

5

10
20

4c / Euro

Size
4 columns x 100 mm

2,150.00

3,240.00

4,763.00

2,795.00

4,212.00

6,191.90

3,010.00

4,536.00

6,668.20

3,440.00

5,184.00

7,620.80

30 6,300.00 8,190.00 8,820.00 10,080.00

Format 9 Series block / Days b/w / Euro 2c / Euro Special col. / Euro

5

10
20

4c / Euro

Size
3 columns x 150 mm

2,419.00

3,645.00

5,358.00

3,144.70

4,738.50

6,965.40

3,386.60

5,103.00

7,501.20

3,870.40

5,832.00

8,572.80

30 7,088.00 9,214.40 9,923.20 11,340.80

Format 10 Series block / Days b/w / Euro 2c / Euro Special col. / Euro

5

10
20

4c / Euro

Size
5 columns x 100 mm

2,563.00

3,850.00

5,660.00

3,331.90

5,005.00

7,358.00

3,588.20

5,390.00

7,924.00

4,100.80

6,160.00

9,056.00

30 7,500.00 9,750.00 10,500.00 12,000.00

Format 12 Series block / Days b/w / Euro 2c / Euro Special col. / Euro

5

10
20

4c / Euro

Size
4 columns x 150 mm

3,075.00

4,620.00

6,791.00

3,997.50

6,006.00

8,828.30

4,305.00

6,468.00

9,507.40

4,920.00

7,392.00

10,865.60

30 9,000.00 11,700.00 12,600.00 14,400.00

11.1 Campaign advertisements*
(Format 6 - 12)**

* By paying a separation bonus of
25 % you can split each
appearance surcharge with
one day

** For appearance in the editorial
pages 20 % has to be paid
additionaly for the formats 1-9

Prices are valid for Hürriyet prints.
Regional or partial bookings possible
on request. Due date arrangement.

Publishers self promotion can be
substituted with regional and/or
foreign advertisements on request.



11.2 Campaign advertisements*
(Format 15 - 25)**

Format 15 Series block / Days b/w / Euro 2c / Euro Special col. / Euro

5

10
20

4c / Euro

Size
3 columns x 250 mm

3,844.00

5,775.00

8,489.00

4,997.20

7,507.50

11,035.70

5,381.60

8,085.00

11,884.60

6,150.40

9,240.00

13,582.40

30 11,250.00 14,625.00 15,750.00 18,000.00

Format 16 Series block / Days b/w / Euro 2c / Euro Special col. / Euro

5

10
20

4c / Euro

Size
4 columns x 200 mm

4,100.00

6,160.00

9,055.00

5,330.00

8,008.00

11,771.50

5,740.00

8,624.00

12,677.00

6,560.00

9,856.00

14,488.00

30 12,000.00 15,600.00 16,800.00 19,200.00

Format 20 Series block / Days b/w / Euro 2c / Euro Special col. / Euro

5

10
20

4c / Euro

Size
5 columns x 200 mm

4,875.00

7,300.00

10,731.00

6,337.50

9,490.00

13,950.30

6,825.00

10,220.00

15,023.40

7,800.00

11,680.00

17,169.60

30 14,250.00 18,525.00 19,950.00 22,800.00

Format 25 Series block / Days b/w / Euro 2c / Euro Special col. / Euro

5

10
20

4c / Euro

Size
5 columns x 250 mm

6,094.00

9,125.00

13,414.00

7,922.20

11,862.50

17,438.20

8,531.60

12,775.00

18,779.60

9,750.40

14,600.00

21,462.40

30 17,813.00 23,156.90 24,938.20 28,500.80

* By paying a separation bonus of
25 % you can split each
appearance surcharge with
one day

** For appearance in the editorial
pages 20 % has to be paid
additionaly for the formats 1-9

Prices are valid for Hürriyet prints.
Regional or partial bookings possible
on request. Due date arrangement.

Publishers self promotion can be
substituted with regional and/or
foreign advertisements on request.



12 Inserts, fliers and memo sticker

The basic price for inserts in the Hürriyet amounts 120 €* per 0/00
copies.

The prices applies for inserts from 18 to 20g. For inserts with higher
weight a surcharge of 15% per 10g will be calculated to the basic
price. All prices will be invoiced plus VAT.

The inserts must be conformed by the technical guidelines for
supplements in daily newspapers.
By order the publisher needs 20 prototypes.

Information of sizes:
27 cm x 35 cm maximum format
21 cm x 16 cm minimum format

Individual sheets must have a grammage of at least 120g/m2

for guarantee a faultless mechanically inlay.

The free delivery of the supplements have to be at least one week
prior to publication.

Delivery address:
Hürriyet A. Ş.
Zweigniederlassung Deutschland
An der Brücke 20 - 22
D- 64546 Mörfelden-Walldorf

The basic price for memo-sticker amounts 150 € per 0/00 copies.

Information of sizes:
6 cm x 6 cm minimum format
11 cm x 17 cm maximum format
9 cm x 13 cm favoured format

The memo-sticker paper must have a grammage of at least 160 g/m2 but
maximum 180 g/m2. Per day it is possible to attach 10,000 copies. The
delivery address is the same as the address for the inserts.

Distribution – partial distribution: The distribution can take place
nationally in Germany and in foreign countries. Furthermore it is
possible to allocate supplements partially. The partial distribution
have to be abutting.

The general terms and conditions are effective.

*the basic price for Germany edition, other countries on demand



Format Width mm High mm Euro

1/1 page

1/2 page

1/4 page

324 mm

324 mm

160 mm

525 mm

260 mm

260 mm

5,000.00

2,800.00

1,900.00

13 Supplements (Saturday, Seninle and Lezzet)

Saturdaysupplement

Saturday supplement: 12 pages ambit, publishing day: Saturday. No surcharges for colour advertisements.

Price of mm 33 mm 1 mm 1.70

Saturday
supplement

Seninle

Lezzet

Tülin’denkad›nlaraözel site

Tülin’denkad›nlaraözel site

Cem
Y›lmaz

GORA’da kaybettim

AROG’dan kazanaca¤›m

Do¤anHIZLANNe siyasetde¤iflir ne desiyasetçiler>>>> Sayfa 7

KanatATKAYATanr› kötüaktörleri de korusun

>> Sayfa 6

13 Aral›k 2008

◊ Birinci kuflak Türklere hizmet

amac›yla Deta Med’i kurdu¤u-

nu belirten Yeflilyurt, flöyle

dedi: “‹lk kuflak yafll› Türkler

devletin onlara verdi¤i haklar-

dan haberleri yoktu.”

◊ “Deta Med’i açarak onlar› bi-

linçlendirdik. Çünkü onlar bi-

zim insanlar›m›z. Her

fleyimizi birinci kufla¤a

borçluyuz. Onlara hiz-

met etmek beni manevi

olarak her zaman daha

mutlu etmifltir.” >>>> 4’te

Tek kitapl›k yazar

◊ Okumak için geldi¤i Almanya’da kurdu¤u

flirketle dünya devleri aras›na girmeyi baflaran

‹smail Koyun, flunlar› söyledi: “Üniversite

y›llar›nda yazar olmak istiyordum. ‹lk kitab›m›

basan yay›nevinin sahibi alaca¤›m paray›

söyleyince yazarl›¤›n kar›n doyurmayaca¤›n›

anlad›m ve bilgisayar sektörüne girdim.”

Bill Gates’ten övgü
◊ “Almanya’da 40 mark borç

parayla kurdu¤um Kobil,

bugün Bill Gates’in övgüyle

söz etti¤i bir flirket konumu-

na geldi. Önemli olan

bir fleyi üretmek de¤il,

üretti¤iniz ürünün devaml›-

l›¤›n› sa¤lamak. Ar-Ge bir

flirketin her fleyi. Bu yüzden

ciromuzdan 3-4 milyon euroyu araflt›rma-gelifl-

tirme bölümüne ay›r›yoruz.”
>>>> 5. sayfada◊ Mide a¤r›s› çeken baba Yusuf Sar›, stresten

uzak kalmak için golf ö¤retmeni oldu. Anne

onunla beraber golf oynamaya bafllad›. Ço-

cuklar ise parklar yerine golf sahalar›nda

büyüdü. Vakitlerinin ço¤unu golf sahas›nda

geçiren Sar› Ailesi, kat›ld›klar› birçok turnuva-

da aile boyu birincilik kazand›lar. >>>> 3. sayfa

Manken Tülin fiahin, kad›nlara yönelik

bir internet sitesi açt›. Hizmete giren

www.tuliss.com’da modadan spora,

güzellikten al›flverifl tüyolar›na kadar

her fley var. Verilen her bilgi pratik,

vakit ve nakit aç›s›ndan ulafl›labilir

olacak. Üyelere düzenli haber bülteni gidecek. >>>> 2’de

Kendia¤z›ndan‘HEPSi’

Kendia¤z›ndan‘HEPSi’

Trendy okurlar› için bir araya

gelen ‘Hepsi’ k›zlar› birbirleri-

ni anlatt›. Cemre, en çok neye

tak›l›yor? Eren, afl›k oldu¤un-

da nas›l bir k›z oluyor? Gül-

çin, Yasemin’in en çok hangi

huyunu seviyor?
>>>> 12’de

Cemre

Gülçin

Eren
Yasemin

◊ Cem Y›lmaz, ilk dört günde 1

milyon izleyiciyi geçen son fil-

mi AROG’dan umutlu oldu¤u-

nu söylüyor. GORA’dan yete-

rince para kazanamad›¤›n› be-

lirten Cem Y›lmaz, flöyle diyor:

◊ “GORA’dan kendi standard›-

ma göre para kazanmad›m.

Hatta kayba bile u¤rad›m

diyebilirim. Ben bugüne

kadar en çok paray› Hok-

kabaz’dan kazand›m. Ve

inflallah AROG’dan da

kazanaca¤›m.” >>>> 9’da

internete güven
getiren TURK

Almanya’da yaflayan ‹smail Koyun, 22 y›l önce bafllad›¤› internetteki güvenlik sis-

temleri yaz›l›mlar›yla, dünya devi Microsoft’un patronu Bill Gates’ten bile övgü ald›.

HasanAYCI

Ayd›nULUN

HakanAYTAfi

Anadolu’yudanslaö¤retiyorAlmanya’n›n Köln kentinde

yaflayan Mesut Gülflen,

kurdu¤u Dance Academy ile

Anadolu halk danslar›n›

Türk çocuklar›na ö¤retiyor.

◊ Çocuklar›n, halk oyunlar› sayesinde öz kül-

türlerini de ö¤renme imkan› bulduklar›n› be-

lirten Gülflen, flöyle dedi: “Avrupal› gençleri-

miz Anadolu danslar› sayesinde çok iyi bil-

medikleri kendi kültürlerini de ö¤reniyor.”

◊ “Belki hiç görmedikleri Anadolu flehirleri-

ni, o yörenin danslar›yla tan›yorlar. Örne¤in

Bitlis yöresinden bir oyun oynad›¤›m›zda ço-

cuklar Türkiye’de öyle bir flehir oldu¤unu bi-

le bazen bu sayede duyuyorlar.” >>>> 6-7’te

Bu ailede herkes
golf flampiyonu

Almanya’da yaflayan Sar› Ailesi,

en küçük ferdine kadar golfçü.

Tülin
fiahin

‹smet Koyun
araflt›rma-gelifltirmeye

y›lda 3-4 milyon
euro ay›r›yor.

MesutGülflen

YaseminSar›

BULMACA

Tam sayfa
Tam sayfa

◊ Hülya Avflar, Sadettin Saran ile ‹stanbul’da

tafl›nd›¤› yeni evinin kap›lar›n› Hürriyet’e açt›.

Avflar, evinin mimarisinin ve dekorasyonu-

nun kendisine huzur verdi¤ini söylüyor.

◊ Dekorasyon ve peyzaj uygulamalar›na kar›fl-

mad›¤›n› sadece fikrini söyledi¤ini belirten

Hülya Avflar, “Ben sadece neyi nas›l istedi¤imi,

bizim için önemli olan› söyledim” diyor. >>>> 2’de

HülyaAvflar’›n‘huzur’ evi

HülyaAvflar’›n‘huzur’ evi

HülyaAvflar’›n‘huzur’ evi

HülyaAvflar’›n‘huzur’ evi

HülyaAvflar’›n‘huzur’ evi

HülyaAvflar’›n‘huzur’ evi

Nare Yeflilyurt, on
y›l önce bir doktor

arkadafl›yla birlikte

Almanya’n›n baflkenti

Berlin’de Türk hasta ve
yafll› bak›m merkezi

Deta Med’i kurdu.

BillGates

Her fleyimiziilk kufla¤aborçluyuz

Her fleyimiziilk kufla¤aborçluyuz

Pratiköneriler

Güzellik
Tenler çiçekkokuyor

Tenler çiçekkokuyor

24 saatşıklık
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Kadınların
yaptırması gereken

Kadınların
yaptırması gereken5 TEST

5 TEST
REHBER

YemekAğızlara layıkLEZZETLER

Ağızlara layıkLEZZETLER

TÜLİN ŞAHİNHızına
yetişilmiyor

Hızına
yetişilmiyor

HAFTANIN ÖNE ÇIKANLARI +++

+++ HAFTANIN ÖNE ÇIKANLARI

Sıcacık bir kış için
polar battaniye

KENDİN YAP

Röportaj

Uzun süreli ilişki
evliliğin düşmanıdır

Uzun süreli ilişki
evliliğin düşmanıdır

ZEYNEP BEŞERLER

ZEYNEP BEŞERLER

1

Culinary Delight: 16 pages ambit, consistently 4 coloured for collecting. Publishing day: Tuesday. No surcharges
for colour advertisements.

Format Width mm High mm Euro

1/1 page 217 mm 290 mm 3.600,00

Seninle: 8 pages ambit, publishing day: Thursday. No surcharges for colour advertisements.

Culinary Delight/Lezzet Dünyası

Format Width mm High mm Euro

1/1 page 218 mm 278 mm 3.600,00

Supplement “Seninle”



14 General terms and conditions

1. An ‘advertisement order’ according to the following standard terms and conditions is a contract for
the publication of one or more advertisements of an advertising party or other advertisers in a publica-
tion for the purpose of advertising.

2. In the event of doubt, advertisements can be called for within a year of the conclusion of the contract.
If the client is granted the right to call individual advertisements within the framework of the order, the
order shall be completed within a year of the appearance of the first advertisement provided the first
advertisement is called for and published within the period specified in the first sentence.

3. In the case of contracts and in the agreed upon period or the period specified in paragraph 2, the
client is entitled to call on further advertisement space in addition to the amount specified in the order.

4. If an order cannot be fulfilled for reasons beyond the control of the publisher, the client shall, not-
withstanding any legal obligations which might exist, reimburse to the publisher the difference between
the discount originally granted and the discount due on the basis of the volume actually taken. This
refund shall not apply if the nonfulfilment is due vis major within the standard risks of the publishing
house.

5. Orders for advertisements which are expressly for publication in specific editions or parts of the publi-
cation must be sent so well in advance that the publishing house may inform the advertising party of the
impossibility to execute the order according to the agreement prior to the closing date. On certain pla-
ces no guarantee is provided, unless the principal pays an order surcharge.

6. Advertisements which – because of their editorial form – are not recognisable as advertisements will
be clearly designated as such by the publisher by the addition of the word ‘advertisement’.

7. The publisher reserves the right to reject orders for advertisements – including individual call – ups
for advertisements made pursuant to a master contract – where, in view of the circumstances, it deems
appropriate.This is also valid for orders which are given up by representatives. Addition missions are bin-
ding for the publishing company only after timely presentation of a pattern of the prospectuses and his
approval. The additions which wake the impression of a component of the magazine by format or pre-
sentation with the reader or contain foreign announcements are not accepted. The refusal of a contract
is immediately informed of the principal. The technical directives are valid for the delivery for supple-
ments in newspapers. The additional costs which originate from the processing are charged to the prin-
cipal.

8. The client is responsible for punctual delivery of the advertisement text and unobjectionable copy or
supplement. The publisher guarantees the printing quality which is customary for the publication con-
cerned for all advertising orders as allowed by the copy provided.

9. Proof sheets will only be supplied when expressly requested.The client is responsible for the correct-
ness of returned proofs. The publisher shall take account of all corrections of which he is notified within
the deadline set on dispatch of the proof.

10. When no special details are provided with regard to size, the amount charged shall be based on the
actual height of the advertisement which is customary for the type of advertisement concerned.

11. Interest and collection fees shall be charged for deferment or default of payment. In the event of
delayed payment, the publisher may postpone further publication of the advertisements covered by the
current order until payment has been effected, and may demand advance payment for the remaining
advertisements.With bankruptcy and court light procedure escapes every possible deduction of the rea-
lisation. In the event of justified doubt concerning the clients ability to pay, the publisher shall be entit-
led – even during the currency of an advertising contract – to make the publication of further advertise-
ments dependent on advance payment of the given sum and payment of any outstanding invoices, not-
withstanding any period originally allowed for payment.

12. On request, the publisher shall send a voucher copy of the advertisement with the invoice.
Depending on the type and size of the advertisement, advertisement clippings, full pages, or complete
issues of the publication shall be supplied. If it is not possible to provide a voucher copy, the publisher
shall submit a legally binding certificate of publication and dissemination of the advertisement.

13. In the case of a contract for a number of advertisements, a drop in circulation can form the basis to
an entitlement of a price reduction if, on average for the whole of the advertising year beginning with
the first advertisement, the average circulation stated in the rate card or elsewhere is not achieved, or –
if no circulation figures are stated – if the previous calendar years average is fallen short of 25%.
Furthermore, claims to a reduction in price shall be excluded if the publishers notify the client of the drop
in circulation in such a way that the latter has time to withdraw from the contract before the advertise-
ment appears.

14. Copies will only be returned to the client on special request. The publisher shall only be obliged to
retain the copy for three months following expiry of the order.

15. The place of jurisdiction for legal proceedings shall be the registered offices of the publisher. Also in
amount of controversy about 1,500 € the place of jurisdiction shall be the registered offices of the publis-
her, as well in case of default action. If the client’s place of residence or habitual abode is unknown at the
time when legal proceedings are instituted, even in the case of non-merchants, or if, after the conclusion
of the contract, the client has moved his place of residence or habitual abode beyond the jurisdiction of
the law, it is agreed that the place of jurisdiction shall be the domicile of the publisher.

16. The cancelation term ends three working days before date of publication.

17. The publishing company assumes no liability for translations of the announcements.


